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Introduction

The purpose of these guidelines is to explain the use of the new brand 
style and to reinforce consistent application of the visual elements in all 
communications. This includes publications, presentations, and all other 
marketing materials both online and offline. Guidelines on the use of the 
logo are included.
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The Logo

The company logo is an important and valued graphic element and 
must be used consistently and appropriately, even minor variations will 
undermine and compromise the image of the branding.
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The logo consists of two components:
a symbol and a wordmark. The established size
and positioning relationships between these two
components that define this logo must never be
altered. The wordmark consists of specially created
and spaced letter forms which may not be
modified in any way.

Logo

Chemik Police S.A. Klub Piłki Siatkowej   |   Identyfikacja Wizualna Wrzesień 20133

Primary Logo

Chemik Police S.A. Klub Piłki Siatkowej
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This form of logo can be used on busy 
backgrounds or in places where having wordmark 
in white is better visible.

Logo
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Secondary logo

Chemik Police S.A. Klub Piłki Siatkowej
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The size and proportion of the elements and 
spaces between them is based on a grid that form 
a structural module. The graphic symbol is built on 
a 3x3 square. The distance between a symbol and 
wordmark module is 0.5 and wordmark is 2.5.

These proportions must always be observed and 
can not be modified.

Logo
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Chemik Police S.A. Klub Piłki Siatkowej
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Maintaining the legibility and the integrity of the logo 
is very important, regardless of what the application 
is or the manner in which it is reproduced. Be sure 
that when determining the size of the logo that its 
legibility and integrity are not compromised.

The logo must clearly stand out wherever it 
appears. One way to ensure this is by maintaining 
clear space around the logo.

Clear space is an area that is kept free of any other 
text, graphic elements or other visual distractions.

Logo
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Size Requirements

Clear Space  
Requirements

2x

40mm

Chemik Police S.A. Klub Piłki Siatkowej
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Accurate reproduction of the brand colour 
scheme is essential in communicating a clear and 
consistent message about the company image. 
Brand colours can never be modified or changed.

The primary colors of the logo are defined in CMYK 
values  . Regardless of the color reproduction 
techniques colours should always be the best 
reflection of CMYK values  .

Logo
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Primary colours

Chemik Police S.A. Klub Piłki Siatkowej
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65M 85Y100M 100Y 12K

85Y60M 100Y

100C 58M 13Y 58K
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Depending on the techniques of reproduction, 
printing using PANTONE colours or multimedia 
(RGB), presented values should be used.

Druk z zastosowaniem kolorów PANTONE©

Prezentacja multimedialna / strony internetowe (RGB)

Logo
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Primary colours in Pantone 
and RGB

Chemik Police S.A. Klub Piłki Siatkowej

2.6

PANTONE 540C PANTONE 801C PANTONE 485C PANTONE 116C

20 | 51 | 86 0 | 157 | 224 198 | 48 | 24 242 | 203 | 10
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In special situations where use of full colour isn’t 
possible the black and white or dark blue logo must 
be used.

Single colour logo option can be displayed in 
two versions, a positive expression and a reverse 
expression.

Logo
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One colour or black and 
white printing

Chemik Police S.A. Klub Piłki Siatkowej
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Logo must always be used as a whole, the 
graphic symbol and wormark. It is not possible 
to make any modifications to the colour or any of 
the logo elements.

Presented are inappropriate forms of use of the 
logo.

Logo
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Logo misuse examples

Chemik Police S.A. Klub Piłki Siatkowej

2.8

Chemik Police S.A.
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In the case of limited space, allowed is to use the 
logo in the form where a graphic and wordmark 
are arranged on a single, horizontal line.

This form of the logo is not recommended and 
should be discussed with person responsible for 
marketing and communications.

Logo
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Alternative logo layout

Chemik Police S.A. Klub Piłki Siatkowej
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Typography

The primary typeface is Myriad Pro with a substitute Arial CE (for 
multimedia use only). These have been carefully selected to best represent 
the brand image, and must be used to retain consistency - especially within 
the logo.

Replacing fonts with alternatives should not be done under any 
circumstances.

3.0
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Main font is Myriad Pro. It is clear and readable 
regardless of the media application. It also have 
a timeless quality and feel modern without being 
quirky. Myriad isn’t trendy typeface and therefore 
will stand the test of time.

Myriad is mandatory on all headlines and/or 
headers. The use of Myriad Bold and/or Myriad 
Roman is allowed.

Typography
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Primary typeface

Myriad Pro

Myriad Pro

AĄBCĆDEĘFGHIJKLŁMNOÓPQRSŚTUVWXYZŹŻ
aąbcćdeęfghijklłmnoópqrsśtuvwxyzźż

123456789

AĄBCĆDEĘFGHIJKLŁMNOÓPQRSŚTUVWXYZŹŻ
aąbcćdeęfghijklłmnoópqrsśtuvwxyzźż

Myriad Pro
Chemik Police S.A. Klub Piłki Siatkowej

Chemik Police S.A. Klub Piłki Siatkowej

Chemik Police S.A. Klub Piłki Siatkowej
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As a substitute font Arial can be used as a body 
copy text in media studies, where it is inadvisable 
to use the font Myriad Pro for technical reasons.

Typography
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Substitute typeface

Arial CE

Arial CE

AĄBCĆDEĘFGHIJKLŁMNOÓPQRSŚTUVWXYZŹŻ
aąbcćdeęfghijklłmnoópqrsśtuvwxyzźż

123456789

AĄBCĆDEĘFGHIJKLŁMNOÓPQRSŚTUVWXYZŹŻ
aąbcćdeęfghijklłmnoópqrsśtuvwxyzźż

Arial CE
Chemik Police S.A. Klub Piłki Siatkowej

Chemik Police S.A. Klub Piłki Siatkowej

Chemik Police S.A. Klub Piłki Siatkowej
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Marketing materials

Examples of use of the logo on different types of advertising and various 
forms of communication.

4.0
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Size 85x55mm can be single or double sided, 
the second page is printed on a dark blue and 
contains the addresses of Twitter, YouTube and 
Facebook.

Size A4 (210x297mm). Printed in full color with 
logo in the upper left corner and address at the 
bottom of the page.

Marketing materials
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Business Card

Letterhead

Chemik Police S.A. Klub Piłki Siatkowej

4.1ul. Piłsudskiego 31, 72-010 Police
T: +48 (91) 421 4143   F: +48 (91) XXX XXXX   E: info@chemikpolice.com   W: www.chemikpolice.com

Imię Nazwisko
Manager Klubu

ul. Piłsudskiego 31
72-010 Police
T: +48 (91) 421 4143
F: +48 (91) XXX XXXX
E: info@chemikpolice.com

chemikpolice chemikpolice chemikpolice
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For consistency it is important in the production 
of office supplies / gifts to keep the brand 
appearance characteristics.

Marketing materials
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Office materials

Chemik Police S.A. Klub Piłki Siatkowej

4.2

www.chemikpolice.com

Klub Piłki Siatkowej Chemik Police S.A.
ul. Piłsudskiego 31
72-010 Police
E: info@chemikpolice.com
W: www.chemikpolice.com
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Examples of tracksuit and match jerseys.

Marketing materials
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Match jerseys and 
tracksuits

Chemik Police S.A. Klub Piłki Siatkowej
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An example of casual T-shirt on white and blue 
background.

Marketing materials
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Casual T-shirt

Chemik Police S.A. Klub Piłki Siatkowej
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An example of using the element of logo as the 
background for wall calendar. Components of 
logo may never be used as separate elements 
but only as a background (as can be seen 
partially only).

Marketing materials

Chemik Police S.A. Klub Piłki Siatkowej   |   Identyfikacja Wizualna Wrzesień 2013

Calendar

Chemik Police S.A. Klub Piłki Siatkowej
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Large format printing examples.

Marketing materials
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Media Banners

Chemik Police S.A. Klub Piłki Siatkowej
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Simple and clear form of match tickets and 
posters.

Marketing materials
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Posters and match tickets

Chemik Police S.A. Klub Piłki Siatkowej
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An example of a website with a focus on 
functionality, the amount of information and 
positioning and quick access to the news section.

Version for mobile devices uses resposive design.

Marketing materials
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Website

Chemik Police S.A. Klub Piłki Siatkowej
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Klub Piłki Siatkowej Chemik Police S.A.

ul. Piłsudskiego 31

72-010 Police

E: info@chemikpolice.com www.chemikpolice.com


